
Investor Information Packet  

The material contained herein does not constitute a prospectus or an offer to sell or a solicitation of any 

kind to buy securities. It is presented for due diligence and analysis purposes only. An offer may be made 

only by presentation of current complete documents and pursuant to strict procedures. This material is not 

to be reproduced or transmitted without the consent of Feed Production Company, LLC. 



ñYeah, theyôre dead...theyôre all messed upò -  

Night of the Living Dead (1968) 
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Above: Victim has been bitten within the past 24 hours  
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ñWhen there is no more room in Hell, the dead will 

walk the earth.ò - 

Dawn of the Dead (1978) 

Mission Statement  

Stage 1: Victim has revived several hours after death. The 

heart is no longer pumping, making the victim pale. Note 

the pustules forming due to the fungal nature of the out-

break.  

     Feed Production Company (FPC) is commit-

ted to the notion that horror and film quality 

are not mutually exclusive. Horror is transgres-

sive, and while FPC will not breach decorum ar-

bitrarily, nonetheless it is committed to ignoring 

all boundaries as necessary: War is hell, and 

Horror is too.  

     FPC makes quality horror films with original 

visions that feature the beauty and desolation of 

our native American Southwest and as many of 

ÉÔÓ ÒÅÓÉÄÅÎÔÓ ÁÓ ÐÏÓÓÉÂÌÅȢ &0#ȭÓ ÆÉÌÍÓ ÁÒÅ ÒÅÌÁȤ

tively inexpensive while emulating the high end 

look of films of much greater cost. 

     Finally, FPC is committed to budgeting, mar-

keting and distributing its films to maximize the 

returns for FPC and its investors. 

 

òò  

óó  

War is War is 

hell hell 

and and 

horror horror 

is too.is too.  
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ñDo you really think youôre going to óblow the piss 

out of  themô? ALL of them?ò - 

Day of the Dead (1985) 

Executive Summary  

Late Stage 1: Victim has now been dead  for nearly 50 hours. Note ex-

pansion of pustules and darkening around eyes due to pooling blood.  

FPC is seeking investors to invest 

in feed , a horror film in the 

zombie genre that takes the two 

zombie cosmologies and forges 

them into one, while re-

imagining the tropes of the genre 

in a fresh way.  

     The film is filled with striking 

images designed to disturb and 

disquiet the viewer, opening 

ÔÈÅÍ ÔÏ ÔÈÅ ÆÉÌÍȭÓ ÓÕÂÔÅØÔ ×ÈÉÃÈ 

ÅØÐÌÏÒÅÓ ÔÈÅ ÇÏÖÅÒÎÍÅÎÔȭÓ ÒÅȤ

sponse to Katrina and Iraq and 

how scientific knowledge has far 

outpaced our moral and ethical 

sense of ourselves. 

The film is filled with striking The film is filled with striking 

images  designed to disturb and images  designed to disturb and 

disquiet the viewer.disquiet the viewer.  

òò  

óó  
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ñI know youôre there, Tina. I can smell your braaa-

ins.ò - 

Return of the Living Dead (1985) 

Stage 2: The victim has now been dead for 75 hours. The pustules have 

popped and the skin has ruptured. Note the prominence of the veins in 

the increasingly pale, waxy skin.  

Executive Summary  

To accomplish this, FPC is seeking 

$110,000 to produce, market and distrib-

ute the film in theaters, online, on DVD 

and on television. FPC will excite and 

energize the zombie subculture about 

the film  and use a strong, innovative 

online presence to generate buzz for the 

film. This will lessen advertising costs 

significantly.  

     After 12 months the film will have re-

paid the investment, and the investors 

ÁÎÄ &0# ×ÉÌÌ ÅÑÕÁÌÌÙ ÓÐÌÉÔ ÔÈÅ ÆÉÌÍȭÓ ÐÒÏȤ

jected $164,000 profit. The ROI for the 

project is 98% over 15 months. 
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ñI had to kill him!ò  ñHeôs dead?ò 

ñNot anymore.ò - Re-Animator (1985) 

As Stage 2 progresses, the skin begins to crack, revealing deep fissures 

under the skin. Despite the unknowable, uncanny desire for human 

flesh, the victim is not truly meeting his nutritional needs, evidenced by 

the extreme hunger shown above.  

Treatment  

Franco Stone and Martin Hagar 

are two scientists working to 

cure brain injuries in soldiers.  A 

breakthrough may work, but 

needs a lengthy approval process. 

Stone wants to ignore the proc-

ess and Hagar capitulates under 

pressure.  

     A test subject is found and the 

ÓÏÌÄÉÅÒȭÓ ×ÉÆÅ ÉÓ ÁÌÌÏ×ÅÄ ÔÏ ÏÂȤ

serve the treatment. The treat-

ment turns the soldier into a 

zombie who becomes fast, crafty, 

aggressive and hungry for flesh. 

He murders his wife before being 

killed. During the autopsy Stone 

is bitten by the wife. Rather than 

be a slow zombie, Stone uses the 

formula to become a fast zombie.  

     Martin warns the military, the 

mayor and the press to no avail.  

He tries to leave but it is too late: 

The state has imposed a cordon, 

not allowing anyone out; the city 

is left to face the threat alone. 

Martin and his family begin a 

new life of survival and adapta-

ÔÉÏÎȢ  "ÕÔ ×ÈÅÎ -ÁÒÔÉÎȭÓ ÐÒÅÇȤ

nant sister-in-law takes ill with a 

zombie flu he goes back to the 

lab to try and cure her. 

òò  
They become fast, crafty, aggres-They become fast, crafty, aggres-

sive and hungry for flesh.sive and hungry for flesh.  

óó  
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ñYour dates are here.ò  

ñWhatôs the bad news?ò 

ñTheyôre dead.ò - 

Night of the Creeps (1986) 

Stage 3: 100 hours after death, de -oxygenated blood pools into the 

sclera of the eyes, creating a condition known colloquially as ôhorse 

eyeõ. The skin continues to separate layer from layer and the fissures 

deepen, beginning to reveal the black blood beneath.  

Treatment  

Stone uses the formula on his family, 

creating a Zombie Family. Stone and his 

wife revel in the transformation, but 

their daughter vainly seeks to regain her 

humanity. Hunting Martin, Stone in-

ÆÅÃÔÓ -ÁÒÔÉÎȭÓ ÂÒÏÔÈÅÒ-in-law. 

     Martin must defend his home from 

assaults by his brother and sister-in-law, 

as well as Stone. Stone is dispatched by 

ÈÉÓ ÄÁÕÇÈÔÅÒ ÉÎ ÒÅÖÅÎÇÅȢ Ȱ$ÏÎȭÔ ÂÅ 

ÁÆÒÁÉÄȱ ÓÈÅ ÓÔÒÕÇÇÌÅÓ ÔÏ ÓÁÙ ÔÏ -ÁÒÔÉÎȟ 

but is killed by the army, who wants to 

protect the formula and its creator for 

future tests. 

     9 months later, the city is no better 

off than before the army arrived; life is 

ÓÔÉÌÌ ÄÁÙ ÔÏ ÄÁÙ ÓÕÒÖÉÖÁÌȢ -ÁÒÔÉÎȭÓ ×ÉÆÅ ÉÓ 

about to deliver a child, under the pro-

tection of the army. The film ends with 

ÔÈÅ ÃÈÉÌÄȭÓ ÎÁÔÕÒÅ ɉÈÕÍÁÎ ÏÒ ÚÏÍÂÉÅɊ 

unresolved.  

Those bitten were Those bitten were 

slow, stupid and slow, stupid and 

easily avoided.easily avoided.  

òò  

óó  



Usvaldo de Leon, WRITER/

DIRECTOR  

Usvaldo received an acting scholarship to 

Shenandoah College; prior to his involve-

ment with FPC he wrote and directed the 

feature film the ladder  as well as the 

original short for feed . 

Stephen Osborn, DIRECTOR OF 

PHOTOGRAPHY  

Stephen was the DP for the horror film 

Wicked Lake  as well as for the big, 

weird normal  He has 15 years of experi-

ence in commercial cinematography. 

Brent Morris, UNIT PRODUCTION 

MANAGER  

Brent has nearly 20 years of experience as a 

producer and UPM. Some of the many films 

he has worked on include the devilôs re-

jects , monster , sunshine cleaning  

and the grand.  

Candi Gutierres, PRODUCTION DESIGNER  

Candi has 16 years of experience as a producer, art director and production designer 

for both television and film.  

Among her many credits are 

manson girls , chasing papi  

and stigmata . 
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ñTheyôre us. Weôre them and theyôre us.òò - 

Night of the Living Dead (1990) 

125 hours: The skin has lost all elasticity, creating massive abrasions 

from which the victim bleeds copiously. Lack of nutrition has created 

in the victim an overwhelming need to feed.  

Production Team  



Richard Glass, SPECIAL EF-

FECTS COORDINATOR  

Richard has nearly 30 years of experi-

ence in theater and film.  An award-

×ÉÎÎÉÎÇ ÓÐÅÃÉÁÌ ÅÆÆÅÃÔÓ ÁÒÔÉÓÔȟ 2ÉÃÈÁÒÄȭÓ 

film credits include traffic . 

Robert Izquerido, SPECIAL EF-

FECTS MAKEUP  

Robert is a 2 time Emmy Award winner 

with nearly ten years of experience de-

signing and applying special effects 

makeup.  His most recent credit is 

'ÅÏÒÇÅ 2ÏÍÅÒÏȭÓ survival of the 

dead . 

Johnny Padilla, FIRST ASSIS-

TANT DIRECTOR  

Johnny has nearly four years of experi-

ence as a production supervisor for 

KDBC in El Paso. 

Paul Castro, SOUND DESIGNER  

Paul has 15 years of experience as a radio producer and engineer as well as sound de-

signer for the short feed . He is the CEO of M3 Communications. 
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ñYour mother ate my dog.ò - 

Dead Alive (1992) 

Victim dispatched with gunshot to the head. Time elapse since death: 

139 hours. In final hours, victimõs movement was severely curtailed due 

to muscular breakdown.  

Production Team  
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ñWhy is everyone making such a big deal about this? 

Iôve only been dead ONE DAY.ò - 

My Boyfriendôs Back (1993) 

Production Timeline  

February, 2010: Pre-production (R-270) 

April, 2010: Production begins. Scheduled for 3 weeks (R-215) 

May, 2010: Post-Production begins. Scheduled for 6 weeks. Website goes live (R-175) 

September, 2010:  Web advertising begins (R-59) 

October, 2010: TV advertising begins (R-29) 

October 22, 2010: Film is released digitally  to theaters (approximately 250). (R-7) 

October 29, 2010: Film is released on DVD and online. (R) 

December, 2010: Film repays investors in full and begins splitting profits (R+35) 

APRIL, 2011: Expected end of significant profit; payments sent to investors quarterly 

from this date. (R+155)  
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ñGo away! I havenôt got time for the living.ò - Cemetery Man (1996)  

Production Budget  

ACCT. No. Category Description Page Total 

805 PRODUCER AND STAFF 2 1,500 

807 DIRECTOR 2 1,500 

809 TALENT 3 3,654 

  Total Above-The-Line 5 $6,654.00 

811 PRODUCTION STAFF 5 1,500 

813 CAMERA 6 4,845 

814 ART DEPT./SET DRESSING 6 1,044 

816 SPECIAL EFFECTS 7 19,932 

817 SET OPERATIONS 8 4,680 

819 ELECTRICAL 8 2,466 

821 SET DRESSING 9 4,000 

835 SOUND 10 2,186 

838 VIDEO TAPE/PRODUCTION 11 0 

839 TRANSPORTATION 11 0 

  Total Below-The Line   $40,653.00 

851 EDITING & PROJECTION 13 2,696 

853 MUSIC 14 696 

  Total Below-The-Line-Post   $3,392.00 

861 INSURANCE 15 5,000 

866 PUBLICITY 15 26,038 

867 GENERAL EXPENSES 16 3,782 

  Total Below-The-Line Other   $34,820.00 

  Total Above-The-Line   6,654 

  Total Below-The-Line   78,865 

  Total Above and Below-The-Line   85,519 

  Grand Total   $85,519.00 
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ñAll the people that were working here are dead.ò 

ñWell, that isnôt stopping them from walking around.ò 

 - Resident Evil (2002) 

Cash Budget  

Total investment over 8 months: $110,000 

Investment fully returned on R+61 (30 Dec 2010) 

Total ROI for 15 month investment cycle: 91% 

Time Action Debit Credit 

Jan. - July Deposit  $69,862  

 Production Expenses  $58,081 

 Flash Game Development  5,000 

 Webisodes  & Podcasts  $1,500 

 Website Expense  $1,250 

August Deposit  $40,138  

 Web Marketing Expense  $1,750 

 Website Expense  $250 

 DVD Expense  $21,639 

September Website Expense  $250 

 Advertising Expense  $4,250 

October Website Expense   $363 

 Advertising Expense  $6,750 

 Online Revenue $51,102  

November Website Expense  $279 

 Advertising Expense  $4,250 

 Section 181 Incentive $20,818  

 TX Film Incentive $4,042  

 Amazon DVD Sales $61,568  

 Online Revenue $25,448  

 Return of Investment  $51,102 

December Website Expense  $150 

 TV Revenue $50,000  

 Amazon DVD Sales $30,568  

 Online Revenue $12,619  

 Distribution to Investors  $96,988 

January Website Expense  $100 

 Amazon DVD Sales $15,069   

  Online Revenue $6,218  

 Profit Distribution to Investors  $46,594 

February Website Expense  $100 

  Amazon DVD Sales $7,319   

  Online Revenue $3,014  

 Profit Distribution to Investors  $10,644 

March Website Expense   $100 

  Amazon DVD Sales $7,315   

  Online Revenue $2,972   

  Profit Distribution to Investors   $5,167 

April Profit Distribution to Investors  $5,144 

  Investor Total Distribution   $217,682 

 FPC Total Distribution $81,606   
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ñPlans are pointless. Staying alive is as good as it 

gets.ò - 28 Days Later (2003) 

KEY:  

Day: Plus or minus DVD release (R) of Oct. 29, 

2010 

Production is Film Production  

Marketing is all marketing expenses 

Selling is all expenses related to distributor fees  

Revenue/Expense Calendar  

      Expenses   

Day Description 

Ex-

penses 

Reve-

nues 

Produc-

tion Marketing DVD Mfg. Selling Profit 

R-270 Preproduction -25214 0 -25214     -25214 

R-240 Flash Game Dvpmt. -5000 0  -5000   -30214 

R-215 Production -27548 0 -27548     -57762 

R-175 Post Production -6719 0 -6719     -64481 

R-90 
Podcasts/
Webisodes -1500 0  -1500   -65981 

R-30 Web Campaign -6000 0  -6000   -71981 

R-30 DVD Manufacturing -21639 0    -21639  -93620 

R-14 TV Campaign -13538 0   -13538     -107158 

R Film Released 0 0      -107158 

R+7  
Section 181 Incen-
tive 0 4042         -103116 

R+7 TX Film Incentive 0 20818      -82298 

R+35 Online Revenue -2559 60244     -197 -2362 -24613 

R+64 Online Revenue -1279 30122     -98 -1181 4230 

R+65 Amazon Revenue -108400 187375    -5344 -103056 83205 

R+95 Online Revenue -665 15663      -51 -614 98203 

R+95 Amazon Revenue -54200 93688    -2672 -51528 137691 

R+95 TV Rights 0 50000       187691 

R+125 Online Revenue -359 8434     -28 -331 195766 

R+125 Amazon Revenue -28184 48718     -1389 -26795 216300 

R+155 Online Revenue -205 4820     -16 -189 220915 

R+155 Amazon Revenue -15175 26231     -747 -14428 231971 

R+185 Online Revenue -49 1205     -3 -46 233127 

R+185 Amazon Revenue -10841 18738   -535 -10306 241024 

 TOTALS -329074 570098 -59481 -26038 -32719 -210836 241024 




